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GENESIS OF THE
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01

INCREASE CUSTOMER 

CENTRICITY

02

INITIATING A 

SEDUCTION 

EXPERIENCE

03

ENRICHING THE 

EXPERIENCE OF 

INSPIRATION

04

PROFESSIONALIZING 

B2B AND PRESS

05

MERGE AGENDA AND 

VISIT.BRUSSELS INTO A 

SINGLE END USER SITE

06

ENRICHING THE 

RELATIONAL 

EXPERIENCE

07

DEVELOPING THE 

ADDED VALUE OF MY 

BRUSSELS

08

DEVELOPING 

PRESCRIBING BY 

BRUSSELS RESIDENTS

RETHINKING THE DIGITAL ECOSYSTEM
Belly&Brain 2019-2020



RETHINKING THE PORTFOLIO & GIVING IT 
A VISUAL BOOST
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From a portfolio of “websites” to a single web portal

A single end user web portal to:

✓ make the visit.brussels offer clearer, more structured, more 

attractive, and more inspiring​.

✓ Create a unique digital user experience for each segment​.
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A MAJOR LONG-TERM PROJECT

Nov 20 Jan 21

Jan 21
Jan 21 Fév – Avr 21 Mai – Juill 21

Apr – Mai 21Feb – Apr 21

Juill- Août 21

Jul- ongoing

Août - ongoing Sept – Oct 21

Workshops B2B

Brainstorming 

BtoB with the 

Core team Studies/Insigh

ts/Interviews 

Wireframes B2B

Creation of new user paths

by BtoB segment
Users Testing

B2B

wireframes 

B2B 

Adaptation

& studies + 

tests B2CKick-off

Kick-off Interviews

with 40 

collaborators

Strategic 

reflection

on the DNA of 

Brussels and the 

look & feel of 

visit.brussels

Development of a new 

graphic identity and its 

application to the visit 

product and service 

portfolio

Adjustments to the 

Graphic Standards 

Guide
Launch new portal

Version 1 

01/08/2022

Ecosysteme

Development

Nov-dec 21

Wireframes B2C

Creation of new user 

paths by B2C 

segment

Jan-Aug. 22

Webmastering & 

content 

integration

D
e

s
ig

n
 S

tr
a

te
g

y
P

o
rt

a
l D

e
s

ig
n

29/09/2022 — The new  visit.brussels



8

A CLIENT CENTRIC PROCESS INVOLVING MANY 
EMPLOYEES/PARTNERS/VISITORS 

15

40

45

30

Interviews 

- Jan. 2021

Collaborators among the 

different teams 

Interviews – Spring 2021

Participants in B2B and B2C 

user tests

20

25

Intern collaborators

- B2B + B2C

Extern partners representing 

the different segments and 

markets

Design strategy Web portal strategy
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NEW 
WEB

PORTAL 
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We energise the city where the heart of the world beats.

We create experiences for visitors and citizens.
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WE MAKE YOU LOVE 
BRUSSELS



11



#03

B2C
WEB

SITE
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All types of accommodation

Officially registered

Search module

Redirection to the websites
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B2B
WEB

SITE
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360°
LOOK

& 
FEEL
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Communication
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Brussels Info Point - Tram Experience
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Roll-up
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B2C THEMES
Picture backgrounds
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B2C THEMES
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TRAVEL TRADE
FAIRS
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