
VISIT.BRUSSELS' TOOLS PROMOTING YOUR
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WE OFFER ADDED VALUE TO OPTIMISE 
YOUR ACTIVITIES
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WHY? 
#01

Laurence Reichelt – MANAGER INDUSTRY COORDINATION
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5 GOOD REASONS TO BECOME A PARTNER

INCREASE YOUR VISIBILITY

Make your sector more visible and promote 

your offer locally, in Belgium and abroad

Being a visit.brussels partner means you are one of 

the numerous tourism and cultural stakeholders of 

the Brussels-Capital Region to:

DEVELOP YOUR ACTIVITIES

Boost your sales by developing, maintaining 

and renewing your local, national and 

international clients.

BECOME AN STAKEHOLDER

Participate in collaborative projects and 

contribute to the development of Brussels’ 

tourism and cultural offer in a collaborative and 
constructive way

SUPPORT

Benefit all year round from professional and 

personalised expertise and support thanks to 

our advice and services!

EXPAND YOUR NETWORK

Become part of the diverse network of Brussels’ 

tourism and cultural sector and expand your 

network
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SERVICES 
#02
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1. OPTIMISE YOUR 
VISIBILITY AND 
THAT OF YOUR 

SECTOR

2. GET ACCES TO 
WORKSHOPS, 

EVENTS & 
TRAINING PROGRA

M

3. MAXIMISE YOUR 
SALES

4. TAKE PART IN 
OUR CALLS FOR 
APPLICATIONS



1. IMPROVE YOUR 
VISIBILITY

• WEBSITE

• TRANSVERSAL COMMUNICATION

• SOCIAL NETWORKS

• NEWSLETTERS

• BELGIAN POSTERS NETWORK

• PRESS & WELCOME

• PUBLICATIONS

• THEMATIC CAMPAIGNS

• BANNERS

1. OPTIMISE 
YOUR 

VISIBILITY AND 
THAT OF YOUR 

SECTOR

2. GET ACCESS 
TO TRAINING & 
INFORMATION

3. MAXIMISE 
YOUR SALES

4. TAKE PART IN 
OUR CALLS 

FOR 
APPLICATIONS

Guy de Bellefroid - CULTURAL AFFAIRS



WEBSITE

• Partner information in ‘Finder’

• Cultural calendar (1.300.000 visitors/year)



WEBSITE

NB: Since August 1st 2022



TRANSVERSAL COMMUNICATION

• Cultural selectionof the week

• Themed articles (print & web)



SOCIAL NETWORKS

Visit.brussels Agenda by visit.brussels

Facebook 401k 61k

Instagram 138k followers 6782 followers



NEWSLETTERS Agenda’snewsletters 106,330 subscriptions

Expats 8,100 contacts

Culture & city life B2C 32,500 contacts



BELGIAN POSTERS NETWORK

• 6 screens at strategic locations

• Uccle, Auderghem, Anderlecht (3), Berchem-Sainte-Agathe



PRESS AND WELCOME

PRESS

• Around 100 press releases / year (relaying & writing)
• More than 100 press trips
• Themed press trips

INFORMATION OFFICES

• BIP: 30,000 visitors since January 1st
• Grand-Place: 147,000 visitors since January 1st



PUBLICATIONS



THEMATIC CAMPAIGNS
SPRING 2022



THEMATIC CAMPAIGNS
SUMMER 2022

Including a collaboration 

with16 influencers



THEMATIC CAMPAIGNS
AUTUMN 2022



BANNERS

www.visit.brussels > professionals > partners > contest

http://www.visit.brussels


2. UNDERSTANDING TO 
WORK BETTER

1. OPTIMISE 
YOUR 

VISIBILITY AND 
THAT OF YOUR 

SECTOR

2. GET ACCESS 
TO TRAINING & 
INFORMATION

3. MAXIMISE 
YOUR SALES

4. TAKE PART IN 
OUR CALLS 

FOR 
APPLICATIONS

- PARTNER MEETINGS

- QUALITY ACADEMY

- ACCES TO DATA AND STUDIES

Céline Batteauw – INDUSTRY COORDINATION, ACCOMODATION, QUALITY ACADEMY
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Large Partners Meetings:

Quaterly: March – June – Sept. – Nov.

Multi-sectors sessions for MICE , Culture & Leisure

Inspiration – Information – Networking – Co-creation

Themed Meetings:

Variable calendar according to the VB’s actions & activities

Multi-sectors sessions

Co-creation

Sector Meetings:

Recurring meetings

Sectorial gathering

Listening – Knowledge sharing - Co-elevation

Quality Academy:

Variable calendar

Sector/multi-sector sessions

Training – Building Expertise - Cocreation

PARTNERS MEETINGS CALENDAR
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LARGE PARTNERS MEETINGS
Fostering the co-creation

NOVEMBER: adjustment 

guidance letter.

Brainstorming sessions & 

ideas generation

MARCH: guidance letter

Presentation of the 

selected ideas 

transformed into concrete 

actions

JUNE: networking event

Facilitating meetings and 

co-creation between you

SEPTEMBER: VB Days

Information – Inspiration –

Networking 
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For whom?

— If you are a Brussels professional who 
works with tourists, you are invited 
to participate !

— Participating makes you a proud 
promoter and supporter of the 
region.

— Sessions for various functions

QUALITY ACADEMY
The tourist experience in Brussels is everyone's business

How?

— It’s free of charge! 

— Subscribe to the Quality Academy 
Invitations !

What?

— Thematic Workshops

— Training modules

— Knowledge sharing

— Destination expertise

— Cocreation

https://analytics-eu.clickdimensions.com/visitbrussels-aelvs/pages/zgnjg6a0eeqoeganoqywhw.html
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- Digital Marketing Online Training 

164 registered – 4 modules

Create an inbound content strategy that works for you, 

learn how to design content as part of your digital marketing plan 
to naturally attract traffic and generate sales.

- 19/10: Tourism 4.0, a journey through digital innovation 
by hospitality.brussels & visit.brussels

Augmented Reality, Blockchain, VR and Artificial Intelligence: the 
4th industrial revolution is underway, and the potential of Tourism 
4.0 is impressive. This event introduces you to this 

captivating and complex world.

2022-2023
Focus on digital marketing and new technologies
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→www.visit.brussels > Professionals > Partners

• Study on the perception of tourism by the inhabitants of Brussels (March 2021)

• Perception study on the image of the Brussels-Capital Region (August 2021)

• B2C customer journey (Avril 2021)

• Barometer for hotel accommodation, private rentals, museums, etc.

NEW: detailed view of each market, pinpointing the particularities and habits of clients > adopt more effective positioning.

Exemple: 

ACCESS TO DATA AND STUDIES

Average number of 

activities carried 
out by Germans 
during a city trip

Average number of 

activities carried 
out by Italians 
during a city trip

This data makes it possible to adapt the message to a specific target audience.

For example: proposing the “Food” offer to Germans and the “Heritage” offer to Italians.



3. PROSPECTION AND 
SALES

- FAIRS, PROFESSIONAL EVENTS (B2B AND B2C)

- Promotion of the offer and the sectors

- Participation in fairs

- PROSPECTS, DIRECT CLIENTS

- Offers

- Prospection, face-to-face meetings

- TICKETS

1. OPTIMISE 
YOUR 

VISIBILITY AND 
THAT OF YOUR 

SECTOR

2. GET ACCESS 
TO TRAINING & 
INFORMATION3. MAXIMISE 

YOUR SALES

4. TAKE PART IN 
OUR CALLS 

FOR 
APPLICATIONS

Thierry van Eyll – MANAGER INTERNATIONAL DEVELOPMENT



o 9 exclusive ‘Brussels on the Road’ events in EU priority markets

o Series of Sales Missions in neighbouring countries and markets further afield

o Series of customised Fam Trips for key Travel Trade buyers

o Major exhibitions: IMEX, IBTM, M&I Healthcare, The Meetings Space, SMU International, Cvent Connect

o Flagship Events for associations: European Association Summit, Seasonal Events

o Inauguration of two Brussels Houses in Milan and Barcelona

o Brussels Day in Barcelona

o Dedicated lead research team for international congresses

COMMERCIAL ACTION PLAN 2023

PAC
23

NEWS
MICE

Strengthening of prospecting in the British market
with campaigns targeting international
associations, large companies and event agencies
as a priority.

Participation in the COESIO network to support
MICE prospection in French-speaking markets and
attract qualitative events.

TRADE

Brussels, the European Train Hub: B2B workshop

promoting Brussels as a key destination for train

travel.

Testing new actions targeting high-end niche

tourism stakeholders and qualitative cultural

stakeholders.
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KEY FIGURES – JAN TO JUN 2022

Bednights

2022 (janv-juin)

2.715.000

Arrivals

2022 (janv-juin)

1.433.000



KEY FIGURES – JAN TO JUN 2022

Occupancy

Rate

Visitors in museum 

and attractions

74%
70%

63%

20%

30%

40%

50%

60%

70%

80%

Juin Juillet Août (provisoire)

Occupancy by month

Compare to 2019

• June: -10 pts

• July: -8 pts

• August: 
-4 pts

334,535

385,923

449,065

308,837

358,214 353,464

Juni Juli Augustus

2019 2022

Compare to 2019:

• June : 308.800 (-8% vs 2019)

• July: 358.000 (-7% vs 2019)

• August (prevision): 353.500 (-21% vs 2019)
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TICKETING
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FULL-PRICE TICKETS

2022 (Jan-Aug)

Revenue €1,532,366

114,624 tickets sold

140 events

60 partners

LAST-MINUTE, HALF-PRICE TICKETS

2022 (Jan-Aug)

Revenue €195,570

21,349 tickets sold

1,070 events

115 partners



- COMMUNICATION CAMPAIGN COMPETITION

- VISIT BRUSSELS AWARDS

- LABELLING

- CALL FOR APPLICATIONS (big events, ...)

- CALL FOR TENDER

4. CALLS FOR 
APPLICATIONS

1. OPTIMISE 
YOUR 

VISIBILITY AND 
THAT OF YOUR 

SECTOR

2. GET ACCESS 
TO TRAINING & 
INFORMATION

3. MAXIMISE 
YOUR SALES

4. TAKE PART IN 
OUR CALLS 

FOR 
APPLICATIONS

Alison Dujardin – INDUSTRY COORDINATION, CULTURAL COMMUNICATION
xxxx



COMMUNICATION CAMPAIGN COMPETITION

2022

KEY FIGURES

58 winners

40 streetlight banner campaigns

18 BRUZZ advertisement

€270,000

VISIT.BRUSSELS AWARDS

2022

2023

60 winners

30 streetlight banner campaigns

30 out of home campaigns

€250,000

133 applications

98 successful applications 

More than 10,000 votes

7 categories

7 winners 32



KEY FIGURES

BRUSSELS HEALTH SAFETY LABEL

158 certified stakeholders

GREEN KEY

42 certified stakeholders
31 accommodations
9 venues

2 museums and attractions

BRUSSELICIOUS

New certification in progress (2023)

ACCESS-I LABEL

24 certified stakeholders
12 venues
12 museums

BIKE-FRIENDLY ACCOMMODATIONS

31 certified accommodations

33



#04

COMMITMENT

Laurence Reichelt – MANAGER INDUSTRY COORDINATION
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YOUR COMMITMENT

INFORM US

Inform us of your updates and news so we can 

improve the quality of the information given to 

the tourists

ATTRACT

Take care of your communication, your 

descriptions, your visual media to make your 

offer as attractive as possible

BECOME AN AMBASSADOR

Be an ambassador of the destination to 

prospective clients, visitors, media and 

influencers

REFERENCE

Put visit.brussels' logo and a hyperlink on your

website to improve the referencing of your and 

our websites

DATA & SATISTICS

Collect and share your data and statistics
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HOW?
#03
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CONTACT THE RIGHT EXPERT

Laurence Reichelt

MANAGER 

INDUSTRY COORDINATION

l.reichelt@visit.brussels

Guy de Bellefroid

CULTURAL 

AFFAIRS

g.debellefroid@visit.brussels

Meet your person of contact, one of twenty experts who permanently represent thirty 

different tourist, cultural and business themes.

RE.PRESENT

Ensure your visibility 
and that of your sector, 

communicate

SUPPORT

To accompany and 
support your sector and 

its needs

DEVELOP

Develop Brussels’ 
strategy thanks to your 

feedback 

INNOVATE

Stimulate innovation, 
collaborative projects 

and growth in your 
sector 

INFORM

Provide information 
and training: for visitors 

and projects

mailto:l.reichelt@visit.brussels
mailto:g.debellefroid@visit.brussels
mailto:l.reichelt@visit.brussels
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Astrid Beauduin
GUIDED TOURS, GREETERS, 
ATTRACTIONS

+32 0(2) 551 5471
a.beauduin@visit.brussels

Alice Cornet
NEIGHBOURHOODS

+32 0(2) 551 5486
a.cornet@visit.brussels

Céline Batteauw
ACCOMODATION,
QUALITY ACADEMY

+32 0(2) 549 5092
c.batteauw@visit.brussels

Patrick Struelens
COMMUNES,
EUROPEAN QUARTER

+32 0(2) 549 5096
p.struelens@visit.brussels

Sophie Bouchard
HERITAGE

+32 0(2) 548 0477
s.bouchard@visit.brussels

Tineke De Waele
MUSEUMS

+32 0(2) 549 5034
t.dewaele@visit.brussels

tel:
mailto:a.beauduin@visit.brussels
tel:
mailto:a.cornet@visit.brussels
tel:
mailto:c.batteauw@visit.brussels
tel:
mailto:p.struelens@visit.brussels
tel:
mailto:s.bouchard@visit.brussels
tel:
mailto:t.dewaele@visit.brussels
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Alison Dujardin
CULTURAL 
COMMUNICATION

+32 0(2) 549 5071
a.dujardin@visit.brussels

Frédérick Boutry
NIGHT LIFE,
LGBTQIA+

+32 0(2) 549 5033
f.boutry@visit.brussels

Gladys Touly
PERFORMING ARTS

+32 0(2) 551 5803
g.touly@visit.brussels

Olivier Marette
GASTRONOMY,
FOODIES

BREWERIES

+32 0(2) 549 5013

o.marette@visit.brussels

Marjorie Vandriessche
CONTEMPORARY ART,
DESIGN

+32 0(2) 559 5517
m.vandriessche@visit.brussels

Philippe Op De Beeck
POP CULTURE, STREET ART, 
COMICS, DIGITAL 

ENTERTAINEMENT

+32 0(2) 548 0449
p.opdebeeck@visit.brussels

http://tel:
mailto:a.dujardin@visit.brussels
http://tel:
mailto:f.boutry@visit.brussels
http://tel:
mailto:g.touly@visit.brussels
http://tel:
mailto:o.marette@visit.brussels
http://tel:
mailto:m.vandriessche@visit.brussels
http://tel:
mailto:p.opdebeeck@visit.brussels
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Emmanuelle Lenne
FAMILIES, EDUCATION, 
EUROPE DIRECT

+32 0(2) 549 5371
e.lenne@visit.brussels

Alya Dirix
BRUSSELS NIGHT COUNCIL

a.dirix@visit.brussels

Mathilde Dugautier
MICE PARTNERS, 
MEETINGS, AMBASSADORS 

PROGRAMME

+32 0(2) 549 5015

m.dugautier@visit.brussels

Nina Strynckx
FILM COMMISSION, 
SCREENINGS

+32 0(2) 551 5480
tournage@visit.brussels

Milena Zandona
INT. ASSOCIATIONS,
BUSINESS SECTORS

+32 0(2) 551 5808
m.zandona@visit.brussels

Laura Nuti
FILM COMMISSION,
SCREENINGS

+32 0(2) 551 5480
tournage@visit.brussels

http://tel:
mailto:e.lenne@visit.brussels
mailto:a.dirix@visit.brussels
http://tel:
mailto:m.dugautier@visit.brussels
http://tel:
mailto:tournage@visit.brussels
http://tel:
mailto:m.zandona@visit.brussels
tel:
mailto:tournage@visit.brussels


Together, we create unique experiences for visitors and 

residents of Brussels. We make them love…
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