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T.BRUSSELS' TOOLS PROMOTING YOUR

TOURISM AND CULTURAL OFFER
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WE OFFER ADDED VALUE TO OPTIMISE
YOUR ACTIVITIES

/\/
VISIT brussels <
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5 GOOD REASONS TO BECOME A PARTNER

Being avisit.brussels partner means you are one of
the numerous tourism and cultural stakeholders of

the Brussels-Capital Region to:

/
N

.

INCREASE YOUR VISIBILITY

Make your sector more visible and promote
your offer locally, in Belgium and abroad

DEVELOP YOUR ACTIVITIES

Boost your sales by developing, maintaining
and renewing your local, national and
international clients.

A® I
G

EXPAND YOUR NETWORK

Become part of the diverse network of Brussels
tourism and cultural sector and expand your
network

BECOME AN STAKEHOLDER

Participate in collaborative projects and
contribute to the development of Brussels’
tourism and cultural offerin a collaborative and
constructive way

SUPPORT

Benefit all year round from professional and
personalised expertise and support thanks to
our advice and services!
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4. TAKE PART IN
OUR CALLSFOR
APPLICATIONS
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1. IMPROVE YOUR
VISIBILITY

WEBSITE

TRANSVERSAL COMMUNICATION
SOCIAL NETWORKS
NEWSLETTERS

BELGIAN POSTERS NETWORK
PRESS & WELCOME
PUBLICATIONS

THEMATIC CAMPAIGNS
BANNERS
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Guy de Bellefroid - CULTURAL AFFAIRS




WEBSITE

extranet.

Partner information in ‘Finder’
Cultural calendar (1.300.000 visitors/year)

ouel,

—

Interface de gestion des événements et des institutions

VOUS

Votre nom d'utilisateur (adresse email)

Votre mot de passe

our vous inscrire

Suivez ce lien pour reinitialiser votre mot de p:

ae
REGION DE BRUXELLES-CAPITALE
BRUSSELS HOOFDSTEDELIJK GEWEST

( 4 FipiRaTION

pluriox

m

brussels
museums.be

perspective
4 brussels ia

Q pointculture

Visiteurs  Professic

~
VISIE brussels s Quefdre

> B2C Venue details

< Retour

Botanique

i

L'élégant Centre Culturel de la Communauté francaise est joliment situé dans les anciens jardins

botaniques prés de la petite ceinture de Bruxelles. Vous pouvez

ter a des concerts dans les

espaces intimes & I'ambiance chaleureuse, dont les plus connus sont I'Orangerie, la Rotonde, le Musée

et le Witloof Bar.

Programme

Godspeed You! Black Emperor

Voir plus

Z/74

Girls In Hawall + 9 minl sets - Tellement
Dommage, Plerre

Voir plus

L

& prop Frongas +

Agenda  Boire & Manger ~ Oldormir  Organisez votre séjour Q

ENTREE GRATUITE avec
Brussels Card

& Accés PMR

Ghostly Kisses

Volr plus

Information pratique

Localisation




WEBSITE

Users ¥ by Device category Users ¥ by Country
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® MOBILE ® DESKTOP TABLET

65.0% 32.9% 2.1%

COUNTRY USERS
Belgium 224K
France 32K
Netherlands 18K
United Kingdom 15K
Germany 12K
United States 7.4K
Italy 7K

NB: Since August 1st 2022



TRANSVERSAL COMMUNICATION 2sD

Cultural selection of the week
* Themed articles (print & web)

Bezoekers

Nederionds v

VISIt brussels & Wat te doen Agenda Eten & Drinken Overnachten Plan je trip

@ > Cultuur in Brussel: selectie van de week

< Ga terug

Cultuur in Brussel: selectie van de week

26 september 2022

Brussel staat bol van de culturele activiteiten. Sommige dagen weet je gewoon niet wat

je moet kiezen! Elke week maken wij voor jou een selectie tentoonstellingen, concerten,
rondleidi en andere ontdekki

Of je nu een klassieke smaak hebt of originele

A4
/N

Visiteurs  Professionnels r
V|5It.brussels.xa Que faire Agenda Boire & Manger OUu dormir Organisez votre séjour

@ > Art: 7 expositions & ne pas manquer @ Bruxelles !

< Retour

Art: les 7 expositions a ne pas manquer
cet automne a Bruxelles !

22 aodt 2022

Cet automne I'art contemporain tire son épingle du jeu culturel avec une offre variée

Frongais +




SOCIAL NETWORKS

Instagram « I ORI

agenda_by_visit.brussels | Mesae | -2

261posts 6,780 followers 837 following

agenda_by_visit brussels

Visit.brussels

@visitbrussals - Office du tourisme W Acheter sur le site web
® 50sTs
Accueil  Apropas  Evenements  Photos  Plus v 1l Jaime deja O Message O -
A propos Veir tout aa Créer une publication
.

g Photo / vidéa Q Jewis & 'dentifier des amis

QOO0 HGoD

Visit.brussels Agenda by visit.brussels

B
p

Facebook 401k 61k ST

A16:00 le Samedis

Oui Je e suis pas sisre Non

Instagram 138kfollowers 6782 followers



NEWSLETTERS

~
VISIt brussels

10 CLUBS — 29€ EVERY WEEK-END
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volume.brussels ALL NIGHT

Thursday 22 September

Next date: Thu 22 Thu 22 September Thu 22 September

S Gin Jeudi 1x Evere danse

Boeremet International EsPACE TOOTS
e Afterwork & Bbgq ~ ~
ANDERLECHT 1* Downtown

SERRA - GARDEN
KITCHEN & URBAN
PICNIC (HO INDIGO)

Je maandelijkse dosis Brusselse info: augustus 2022

Er lijkt geen einde te komen aan de mooie zomerdagen en dat merk je aan de levendige Brusselse
parken, drukke straten en sfeervolle pleinen. Waar je ook gaat, overal genieten Brusselaars en
bezoekers massaal van de deugden van onze hoofdstad. Wij hopen dat de zon in augustus van de
jft, want dit smaakt naar meer. Waar geen twijfel over bestaat, is dat ook deze maand

grossiertin hoeiende culturele evenementen en niewe must-try adresjes.

NIEUWS VAN VISIT.BRUSSE

Een fonkelnieuwe website

De voorbije maanden werkte het team van visit brussels met man en macht aan een nieuwe
website en visuele identiteit. Trots stellen we onze kersverse baby nu aan je voor. Benieuwd?
Je bent een Kiik verwijderd van de troeven van Brussel, de events van het moment, ideeén
voor uitstapjes, culinaire hotspots en tal van andere tips om Brussel optimaal te beleven

Save the date: het BD Comic Strip Festival vindt plaats van 9 tot 11 september

Het Stripfeest is terug in zijn oorspronkelijke vorm en heet vanaf nu... het BD Comic Strip
Festivall Drie dagen lang kan je je favoriete striphelden op allerlei manieren ontmoeten in het
prachtige Gare Maritime. Deze editie staat in het teken van de 70e verjaardag van Franquins
Marsupiiami

coucou.brussels: acht zomerbars die je wegwijs maken in de stad

Je hebt ze misschien al gespot: ook deze zomer sieren de trendy zomerbars van

coucou brussels diverse knooppunten in de hoofdstad. Zoals altid kan je er terecht met al
Jouw vragen over het Brusselse toerisme- en cultuuraanbod, maar evengoed om te
ontspannen terwi je geniet van een verkwikkend drankje en een uniek uitzicht.

NIEUWE ADRI

EN

Toy Discovery Museum
De Tour-& Taxis-wijk biifit uitbreiden en verrassen. In het Toys Discovery Museum kan je
vanaf nu bijna viffduizend zeldzame schatten bewonderen uit de collectie van verzamelaar
Richard Blin.

Brussels Info Hub
De Info Hub is het nieuwe informatiepunt over het Europees Parlement. Wil je op de hoogte
2ijn van de laatste tidelijke 1 ontdekken, luisteren naar
de verhalen van andere Europeanen en je mening geven over de actualiteit? Hier ben je aan
het juiste adres!

Dinghi
Heb Je een zwak voor trendy bars? Rep je dan als de bliksem naar het Kasteleinsplein in
Elsene en bestel alvast een Spritz op het zonnige terras van Dinghi. Om te vermijden dat je
er binnen de kortste keren dinges van maakt, geven we gauw even de betekenis mee: dinghi,
da’s Indisch voor reddingsboot.

Togh
In het centrum van Brussel veroverde de tijdelijke bezetting Grand Hospice in een mum van
i de harten van menig Brusselaar. Toga is een bijomende reden voor een bezoek aan
deze aangename site. Je kan je er namelijk tegoed doen aan de lekkernijen van
banketbakker Léonie Guillemot.

Foocha

\Waar op de Viaamsesteenweg tot voor kort Viva l'Boma gevestigd was, opent in augustus
Eoocha: een Chinees eet- en theenuis dat in Brussel nog geen gelijke heeft. Foocha is een
samenirekking van food en cha (thee).

EVENEMENTEN

Agenda’s newsletters

Expats

Culture & city life B2C

106,330 subscriptions

8,100 contacts
32,500 contacts

be expat

be.brussels

%

Wat beweegt er in Brussel in september?

PROJCT DE PLAN REGIONAL

SUR LENYIRCNNEMENT
ELECTROMAGHETIQUE

NIEUWS UIT BRUSSEL

Het Brussels Hoofdstedelijk Gewest neemt een nieuwe
wetgeving aan over de blootstellingsnormen voor tv-, radio-
en gsm-golven op zijn grondgebied. Het ontwerp van dit plan
wordt aan een openbaar onderzoek onderworpen van 1
augustus tot en met 30 september 2022

Het plan moet de toename van uitgewisselde digitale
gegevens kaderen (met name via de uitrol van 5G). De
bedoeling is om zowel een doeltreffende bescherming van
het leefmilieu en de gezondheid van de bevolking te
garanderen, als een kwalitatiel hoogstaand
mobieletelefoonnet te bieden.

BE BRUSSELEIR !

Niks zo Brussels als drie & vier keer van taal switchen in een
gesprek. Op 25 en 26 september organiseren de Brusselse
regering en de Europese instellingen heel wat events om die
meertaligheid te vieren. Gratis aan je taalknobbel werken doe
je op het Brusselse talenplatform Brulingua. Welke cursus ga
jij velgen?

-

commissioner
brussels e

TAILORED SUPPORT
FOR INTER! NAL BRUSSE!

EXPAT WELCOME DESK

Duur van huurovereenkomsten voor de hoofdverblijiplaats
Zowel huisbazen als huurders hebben het nog vaak over een
3-6-9-contract. Dat bestaat echter niet meer. Voor

huurovereenkomsten voor een hoofdverblijfplaats is een duur
van 9 jaar inmiddels de norm, tenzij specifiek een
huurovereenkomst wordt gesloten voor een duur van 3 jaar of
minder. In het Brussels Hoofdstedelijk Gewest staan de
normen hiervoor opgesomd in de Brusselse Huisvestingscode
(BHC). die geldt sinds 1 januari 2018.

De Expat Welcome Desk informeert u over de verschillende
huurtermijnen die in het Brussels Gewest bestaan en hoe u
deze kunt begindigen.



BELGIAN POSTERS NETWORK

L’ANTICIPATION EAT ART
D’UN FUTUR BRUSSELS CONTEST
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Uccle, Auderghem, Anderlecht (3), Berchem-Sainte-Agathe




PRESS AND WELCOME

PRESS -~
« Around 100 pressreleases/ year (relaying & writing) \\'
* More than 100 press trips [
 Themed presstrips r
i
e

INFORMATION OFFICES

* BIP: 30,000 visitors since January 1st
* Grand-Place: 147,000 visitors since January 1st

FROM BRUSSELS
Berus WITH LOVE...
digi =
Bruxelles i

% INDEPENDENT PREMIUM

rand

Jean-Baptiste ‘Toots’ Thielemans and the  * X
ljoen it

enduring appeal of the harmonica

As an exhibition in Thielemans’ hometown of Brussels charts his life and music, Kevin Le Gendre
looks at the history of an underappreciated instrument

Et si vous goltiez Bruxelles



PUBLICATIONS

be accessible
be .brussels %

let’S meet 12022 Handy Events Guide
in brussels =

événementielle | pereo

visit.prussélé <%




THEMATIC CAMPAIGNS

SPRING 2022

museum —

van des

EINDELOZE WOW ET DES
NACHTEN WOUAW

Le printemps “'& - : Le printemps e De lente
s'expose 5 'expose pakt uit
a Bruxelles —« visit brussels & B . & Bruxelles in Brussel

WAUW'S NATTE
3 By OETEN

g o) )

Le printemps

s'expose
& Bruxelles

Campagne Printemps

A Brussels
6 Brussels by SpOnSored - @
Rew Sponsored - Q@ The museum of bike lanes is officially open &, () Free for all, open
Spring fever? The museum of spontaneous picnics is now open &7 24h/24 and 7d/7 @
Complimentary siesta at the exit

museum
museum

of
spontancous
picnic,

Visit this museum
t.llsh this museum i More Visit this museum Brussels by bike
Vhere to picnic Where to picnic

Learn More

Visit this museum




THEMATIC CAMPAIGNS

SUMMER 2022

OET ETE, NEMANQUEZ PAS LE

FESTIVAL
0IREES

DE BRUXELLES “‘
-
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B
Scannez et 4

s et retrouvez
découvrez B NI Scannez et

les bars
les rooftops ne ratez aucune N et restos
a tester ot s soirée avec le S 6 \ a tester
retester. visit.brussels « volume-pass. visit.brussels &% pa brussels o sans hésitefiy
: - .

¥

Including a collaboration
with16 influencers




THEMATIC CAMPAIGNS

AUTUMN 2022

A isit b 2
' Agenda visit brussels . X o0 e
Sponsorise

Une envie subite de culture ? Avec I'agenda de visit.brussels toutes vos sorties dans la capitale
sont a portée de clic ! § Je découvre 4-

Op zoek naar een uitstapje op maat in Brussel?
Expo, theater, film, concert... je vindt het

perfecte evenement dankzij onze agendal
. @:A
>
£

VISIT BRUSSELS e
Agenda En savoir plus visit brussels/fr/visiteurs/agenda
https://www.visit.brus. ..

QO 1 partage : Comments Pariager ©-

o Aimer () Commenter > Partager




BANNERS

www.visit.brussels > professionals > partners > contest

Visitors Professionals Press About us English v

visit: IS Meet  Travel Trade  Partners  Associations  Film Commission Q

Professionals > Partners > Get support from visit.brussels for your event in 2023

< Return

Get support from visit.brussels for your
event in 2023

22 July 2022

Every year, some 23,000 cultural and tourist events shape the creative activities of our capital and raise its


http://www.visit.brussels

2. UNDERSTANDING TO
WORK BETTER

- PARTNER MEETINGS
- QUALITY ACADEMY
-  ACCESTODATAAND STUDIES

Céline Batteauw — INDUSTRY COORDINATION, ACCOMODATION, QUALITY ACADEMY

1. OPTIMISE
YOUR
VISIBILITY AND
THAT OF YOUR
SECTOR

4. TAKE PART IN
OUR CALLS
FOR

APPLICATIONS

3. MAXIMISE

WOURISALES ! 2. GET ACCESS
TO TRAINING &

INFORMATION




PARTNERS MEETINGS CALENDAR

Large Partners Meetings:

Quaterly: March — June — Sept. — Nov.

Multi-sectors sessions for MICE , Culture & Leisure

Inspiration — Information — Networking — Co-creation

Themed Meetings:

Variable calendar according to the VB’s actions & activities

Multi-sectors sessions

Co-creation

Sector Meetings:

Recurring meetings
Sectorial gathering

Listening — Knowledge sharing - Co-elevation

Quality Academy:

Variable calendar
Sector/multi-sector sessions

Training — Building Expertise - Cocreation




LARGE PARTNERS MEETINGS

Fostering the co-creation

NOVEMBER: adjustment JUNE: networking event

guidance letter.
Facilitating meetings and

Brainstorming sessions & co-creation between you
ideas generation

MARCH: guidance letter

Presentation of the
selected ideas
transformed into concrete
actions

SEPTEMBER: VB Days

Information — Inspiration —
Networking

22



QUALITY ACADEMY

The tourist experience in Brussels is everyone's business

What?

— Thematic Workshops
— Trainingmodules

— Knowledge sharing
— Destination expertise

— Cocreation

5%

For whom?

— If you are a Brussels professional who
works with tourists, you are invited
to participate !

— Participating makes you a proud
promoter and supporter of the
region.

— Sessions for various functions

How?
— It’s free of charge!

— Subscribe to the Quality Academy
Invitations !

23


https://analytics-eu.clickdimensions.com/visitbrussels-aelvs/pages/zgnjg6a0eeqoeganoqywhw.html

2022-2023

Focus on digital marketing and new technologies

E §

Restaurant
vYyeve

30m

- Digital Marketing Online Training | “°.”:5?.*f°’ '
164 registered —4 modules r °

Createaninboundcontentstrategy that works for you, ' -—
learn how to design content as part of your digital marketing plan k '
to naturally attract traffic and generate sales.

- Clothing ﬁ
vyeee
25m

., (52

- 19/10: Tourism 4.0,a journeythroughdigitalinnovation
by hospitality.brussels & visit.brussels

Augmented Reality, Blockchain, VR and Atrtificial Intelligence: the
4™ industrial revolution is underway, and the potential of Tourism
4.0 is impressive. Thiseventintroducesyouto this
captivatingand complex world.




ACCESS TO DATA AND STUDIES

= www.visit.brussels > Professionals >Partners

» Study on the perception of tourism by the inhabitants of Brussels (March 2021)

* Perceptionstudy on the image of the Brussels-Capital Region (August 2021)

* B2Ccustomerjourney (Avril 2021)

+ Barometerfor hotel accommodation, private rentals, museums, etc.

NEW: detailed view of each market, pinpointing the particularities and habits of clients > adopt more effective positioning.

Average number of
activities carried
out by Germans
during a city trip

Activities %

w
Having a drink on a terrace 65 %
Tasting local gastronemy 65 %
Tasting local products 63 %
Shopping 59 %
Visiting a historical district 59 %
Visiting historical heritage (Church, Tow Hall...) 56 %
Visiting a monument 48 %
Visiting a trendy neighbourhood 45 %
Visiting a museum 43 %

N\

Exemple:

Activities %

w
Visiting a monument 63 %
Visiting a historical district 60%
Visiting historical heritage (Church, Tow Hall...) 59 %
Tasting local products 55 %
Visiting a museum 53%
Tasting local gastronomy 52%
Visiting artistic heritage (Art gallery, exhibition) 49 %
Having a drink on a terrace 43 %
Shopping 42 %

This data makes it possible to adapt the message to a specific target audience.

For example: proposing the “Food” offerto Germans and the “Heritage” offerto Italians.

Average number of
activities carried
out by Italians
during a city trip

25



3. PROSPECTION AND
SALES

.‘,.,:',’6,4,;;[&",:;, 7

- FAIRS, PROFESSIONAL EVENTS (B2B AND B2C)
- Promotion of the offer and the sectors
- Participation in fairs
- PROSPECTS, DIRECT CLIENTS
- Offers
- Prospection, face-to-face meetings
- TICKETS

wre ,,V i,i;\\vf}if/ﬁi,\\v/}iivf}iz\ﬁii\/f}i\i\(}wv y :
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APPLICATIONS
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1. OPTIMISE
YOUR
VISIBILITY AND
THAT OF YOUR
SECTOR

N N N N N

(e e R e RS R 4|

'} 2. GET ACCESS
TO TRAINING &
3. MAXIMISE INFORMATION

YOUR SALES

s~ N~
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Thierry van Eyll - MANAGER INTERNATIONAL DEVELOPMENT




COMMERCIAL ACTION PLAN 2023

O O O O O O O O

23

MICE

Strengthening of prospecting in the British market
with campaigns targeting international
associations, large companies and event agencies
as a priority.

Participation in the COESIO network to support
MICE prospection in French-speaking markets and
attract qualitative events.

9 exclusive ‘Brussels on the Road’ events in EU priority markets

Series of Sales Missions in neighbouring countries and markets further afield
Series of customised Fam Trips for key Travel Trade buyers

Major exhibitions: IMEX, IBTM, M&I Healthcare, The Meetings Space, SMU International, Cvent Connect
Flagship Events for associations: European Association Summit, Seasonal Events
Inauguration of two Brussels Houses in Milan and Barcelona

Brussels Day in Barcelona

Dedicated lead research team for international congresses

TRADE

Brussels, the European Train Hub: B2B workshop
promoting Brussels as a key destination for train
travel.

Testing new actions targeting high-end niche
tourism stakeholders and qualitative cultural
stakeholders.




KEY FIGURES - JAN TO JUN 2022

Arrivals Bednights
2022 (janv-juin) 2022 (janv-juin)

1.433.000 2.715.000

IIIIIII
Iltalie




KEY FIGURES - JAN TO JUN 2022

Visitors in museum Occupancy
and attractions Rate
449,065
285 023 Occupancy by month
334,535 358,214 353,464 80% 74% oo
308,837 70% =
60%
50%
40%
30%
20%

Juni Jul Augustus Juin Juillet Ao(t (provisoire)

H2019 ®2022

Compare to 2019

Compare to 2019:

. June: 308.800 (-8% vs 2019) jﬂ:ﬂe P -10 pts
* July: 358.000 (-7% vs 2019) y. _IO
* August:

 August (prevision): 353.500 (-21% vs 2019) -4 pts



Visitors Professionals Pres

/\/ 0 % Wheore a Where et nv t
TI CKETI N G VISIE brussels <a Whattodo  Agenda Wheretoeat  Wheretostay  Plan your trip

da > Event detail

FULL-PRICE TICKETS
2022 (Jan-Aug)

< Return

Until Sun 18 September 2022

R €1,532.366 i
evenue Els Dietvorst -

114,624 tickets sold This iS What you
140 events came for
60 partners Multidisciplinary - CENTRALE for contemporary art

€s
LAST-MINUTE, HALF-PRICE TICKETS
2022 (Jan-Aug)
Revenue €195,570
21,349 tickets sold

pEA

1,070 events
Last minute tickets available from
115 partners 12h30 €3

0:34: 24 i



4. CALLS FOR

2 ’E ;
APPLICATIONS e
.& :E» =
COMMUNICATION CAMPAIGN COMPETITION ey e ECT =
VISIT BRUSSELS AWARDS = RS = ik
LABELLING gl Nt
CALL FOR APPLICATIONS (big events, ...) ._ =1
CALL FOR TENDER = A i
> —_r-—
BT e

2. GET ACCESS
TO TRAINING &
INFORMATION

3. MAXIMISE
YOUR SALES

Alison Dujardin — INDUSTRY COORDINATION, CULTURAL COMMUNICATION



KEY FIGURES

COMMUNICATION CAMPAIGN COMPETITION

2022

58 winners

40 streetlight banner campaigns
18 BRUZZ advertisement
€270,000

2023
60 winners
30 streetlight banner campaigns

30 out of home campaigns
€250,000

VISIT.BRUSSELS AWARDS

2022

133 applications

98 successful applications
More than 10,000 votes

7 categories

7 winners




KEY FIGURES

~
VISIE brussets i

The Green
Key

ACCESS»i

BRUSSELS HEALTH SAFETY LABEL
158 certified stakeholders

BRUSSELICIOUS
New certification in progress (2023)

BIKE-FRIENDLY ACCOMMODATIONS
31 certified accommodations

GREEN KEY

42 certified stakeholders
31 accommodations
9 venues

2 museums and attractions

ACCESS-I LABEL

24 certified stakeholders
12 venues

12 museums
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Laurence I;eichelt — MANAGER INDUSTRY COORDINATIO



YOUR COMMITMENT

INFORM US

/
‘\L// Inform us of your updates and news so we can
improve the quality of the information given to

the tourists

ATTRACT

@ . .
\/('5 Take care of your communication, your
o\ descriptions, your visual media to make your

@ offer as attractive as possible

BECOME AN AMBASSADOR

Be an ambassador of the destination to
prospective clients, visitors, media and
influencers

REFERENCE

Put visit.brussels' logo and a hyperlink on your
website to improve the referencing of your and
our websites

DATA & SATISTICS

Collect and share your data and statistics

35
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CONTACT THE RIGHT EXPERT

R R

RE.PRESENT SUPPORT INNOVATE

Stimulate innovation,

INFORM
collaborative projects Provide information
and growth in your
sector

Ensure your visibility To accompany and
and that of your sector, supportyour sectorand
communicate its needs

and training: for visitors
and projects

e e

Guy de Bellefroid Laurence Reichelt

MANAGER
INDUSTRY COORDINATION

CULTURAL
AFFAIRS

l.reichelt@uvisit.brussels

g.debellefroid@visit.brussels

Meet your person of contact, one of twenty experts who permanently represent thirty
different tourist, cultural and business themes.

37


mailto:l.reichelt@visit.brussels
mailto:g.debellefroid@visit.brussels
mailto:l.reichelt@visit.brussels

Astrid Beauduin
GUIDED TOURS, GREETERS,
ATTRACTIONS

+32 0(2) 5515471
a.beauduin@yvisit.brussels

Céline Batteauw
ACCOMODATION,
QUALITY ACADEMY

+32 0(2) 5495092
c.batteauw@visit.brussels

Sophie Bouchard
HERITAGE

+32 0(2) 5480477
s.bouchard@Vvisit.brussels

Alice Cornet
NEIGHBOURHOODS

+32 0(2) 5515486
a.cornet@visit.brussels

Patrick Struelens
COMMUNES,
EUROPEAN QUARTER

+32 0(2) 549 5096

p.struelens@Vvisit.brussels

Tineke De Waele
MUSEUMS

+32 0(2) 5495034

t.dewaele@uvisit.brussels

38
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mailto:a.beauduin@visit.brussels
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mailto:a.cornet@visit.brussels
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mailto:c.batteauw@visit.brussels
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mailto:p.struelens@visit.brussels
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mailto:s.bouchard@visit.brussels
tel:
mailto:t.dewaele@visit.brussels

Alison Dujardin (’ g\ Frédérick Boutry
2

CULTURAL L NIGHT LIFE,
COMMUNICATION fﬁ: LGBTQIA+

) \"\ 7
+32 0(2) 5495071 \ \ +32 0(2) 549 5033
a.dujardin@visit.brussels Nz f.boutry@Vvisit.brussels

Gladys Touly Olivier Marette

PERFORMING ARTS GASTRONOMY,
FOODIES
BREWERIES

+32 0(2) 551 5803

g.touly@uvisit.brussels +32 0(2) 5495013

o.marette @visit.brussels

Marjorie Vandriessche Philippe Op De Beeck

CONTEMPORARY ART, POP CULTURE, STREET ART,

DESIGN COMICS, DIGITAL
ENTERTAINEMENT

+32 0(2) 5595517

m.vandriessche @visit.brussels +32 0(2) 548 0449

p.opdebeeck@visit.brussels
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Emmanuelle Lenne
FAMILIES, EDUCATION,
EUROPE DIRECT

+32 0(2) 5495371
e.lenne@visit.brussels

Mathilde Dugautier

MICE PARTNERS,
MEETINGS, AMBASSADORS
PROGRAMME

+32 0(2) 5495015
m.dugautier@visit.brussels

Milena Zandona
INT. ASSOCIATIONS,
BUSINESS SECTORS

+32 0(2) 551 5808
m.zandona@Vvisit.brussels

Alya Dirix
BRUSSELS NIGHT COUNCIL

a.dirix@visit.brussels

Nina Strynckx
FILM COMMISSION,
SCREENINGS

+32 0(2) 5515480
tournage @visit.brussels

Laura Nuti
FILM COMMISSION,
SCREENINGS

+32 0(2) 551 5480
tournage @visit.brussels
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Together, we create unigue experiences for visitors and
residents of Brussels. We make them love...

DESTINATION







