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SUSTAINABLE TOURISM

1. Make optimal use of environmental resources that constitute a key element in tourism development, 

maintaining essential ecological processes and helping to conserve natural heritage and biodiversity.

2. Respect the socio-cultural authenticity of host communities, conserve their built and living cultural 

heritage and traditional values, and contribute to inter-cultural understanding and tolerance.

3. Ensure viable, long-term economic operations, providing socio-economic benefits to all 

stakeholders that are fairly distributed, including stable employment and income-earning opportunities 

and social services to host communities, and contributing to poverty alleviation.

OBJECTIVE

Make the improvement of environmental and social conditions resulting from tourism development 

compatible with maintaining development capacities for future generations

POSITIVE IMPACT TOURISM - DEFINITION
By UNWTO

PLANET

PEOPLE

PROFIT
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Better places to LIVE – Better place to VISIT

Improving the sustainablility and competitiveness of the social and cultural impacts of tourism in Europe

SMART AND INCLUSIVE GOVERNANCE

What is good for residents is good for visitors

ADDING VALUE TO THE SENSE OF PLACE

Residents are part of the cultural/tourism experience and the best ambassadeurs of their territory and identity

USING A HOLISTIC VISION FOR MARKETING AND PRESERVATION

Promote and respect the cultural heritage and safeguard the authenthicity

BALANCING PLACE, PEOPLE AND BUSINESS

Better measure to better manage

CONNECTING PEOPLE TO PEOPLE

Citizens’ and visitors’ search for new and transformative experience

THE BARCELONA DECLARATION
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GLOBAL DESTINATION SUSTAINABILITY INDEX
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• Co-creationaction plan

• Support & involvement of the sector
• Resident involvementprojet DMOcracy
• Transversality in visit.brussels

VERSION VISIT.BRUSSELS
The 4 P's

PLANET PEOPLE

PROFIT PARTICI

PATION

• Citizen participation greeters,…

• Social tourism inclusive & accessible

• Local offer +++

• Circular economy initiatives
• Regional economic transition strategy
• Decentralization 10 priority neighbourhoods

• Sustainablemodes of transport to the destination 

euro-ravel, trains,…
• Soft mobility electric buses, bicycle hiring,…
• Green spacesGreen Walk,…

• Eco labels Green Key, bike friendly, Good Food
• Responsible events environmental audit, social 

legacy programm
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THE 4 « P » IN OUR B2B EVENTS
Planet – People – Profit - Participation

• Presence of sector federations/representatives at 
events

• CAP build with partners
• Cocréation category in our awards

PLANET PEOPLE

PROFIT PARTICI

PATION

• Amabassador Program

• Adapted booths
• Diversity

• Circular economy

• FAM Trip

• Travel policy for our teams

• Sustainable boots
• Sustanability categories in our awards
• Speed Dating Good Food 

• FAM Trip
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TRAVEL POLICY

10PLANET

For missions/workshops/trade 

shows/events in neighouring countries, 

we prefer to travel by train.

If we need to fly, we try to find 

companies that are proposing carbon 

offsetting.
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SUSTAINABLE BOOTS

11PLANET

• Reusable structures

• Reusable signs and graphics

• Recyclable carpet

• Waste separation on the stand

• Strict monitoring of the Brussels-

Capital Region's measures for the 

drinks and catering service
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For more than 10 years, the visit.brussels 

Awards have been rewarding Brussels' 

cultural and tourist initiatives that have 

enabled the capital to shine on a national 

and international level. 

Category 4  :

4. Sustainable initiative: this prize rewards 

the initiative that has best contributed to 

reducing its environmental impact by 

questioning its mode of operation.

Examples: zero waste initiatives, 

companies that have decided to use only 

ethical Brussels bicycle delivery services, 

etc. 

SUSTAINABLE 
CATEGORY IN THE
VISIT.BRUSSELS 
AWARDS

12PLANET
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What?

15-minute speed-dating between local 

producers and partners of the touristic 

sector

Objectives?

Promote a sustainable food system

Support two key food sectors in 

Brussels

Reinforce the green aspect of the 

event

SPEED-DATING GOOD 
FOOD

13PLANET
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FAMTRIP

14PLANET

We suggest to choose for soft 

mobility for transport and guided 

tours

- Classic bicycles

- Electric bicycles

- Tootbus : electric busses



PE
OP

LE
PEOPLE



28/09/2022 - B2B EVENTS & 

POSITIVE IMPACT TOURISM Source du document 16

This honorary programme offers a 

range of activities, tools and services 

to support key players in optimising

their bid for an international event. In 

the 5 years of its existence, no less 

than 150 Ambassadors have 

organised more than 80 trade fairs, 

congresses and annual events in 

Brussels, welcoming some 500,000 

delegates. 

They also plan more than 60 major 

events in the capital of Europe.

AMBASSADORS’ 
PROGRAM

16
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Our stands are designed to allow 
easy access for people with reduced 
mobility: 

- passage between tables

- access ramp

ACCESSIBLE BOOTS

17
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Every year during ITB Berlin, the ITB LGBTQ+ 

Pioneer Award is given to an individual or an 

institution that has done exceptional development 

work for the LGBTQ+ tourism industry.

Frederick Boutry, Diversity market adviser at 

visit.brussels, was awarded the ITB LGBTQ+ 

Pioneer Award for 2022 for the work he has led

over the past 10 years to position Brussels as an 

LGBTQ+ friendly destination.

Frederick's focus has been to work in 

collaboration with the city's tourism sector, local 

queer venues and events, and also the LGBTQ+ 

community to demonstrate that Brussels has 

everything required to make it one of Europe's

leading destinations for LGBTQ+ people.

https://www.itb.com/en/press/newsroom/news/lgbt

q.html

DIVERSITY
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PEOPLE

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.itb.com%2Fen%2Fpress%2Fnewsroom%2Fnews%2Flgbtq.html&data=05%7C01%7Cp.capitaine%40visit.brussels%7Cadafe38bae2e458ca37808da963dd51a%7C460834a662e843baa9449e0b9f034ffc%7C0%7C0%7C637987489593413221%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=bvnPcF1ORiWxHJ1zbJidvNLmyEnm7V3obUiOL5uAr44%3D&reserved=0
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During our events in Belgium and abroad, 

we make sure to highlight and promote 
Brussels' artisanal and gastronomic 
products: e.g. by:

- Brussels Days: Brussels evening with e.g. 
life cooking with  starred chefs from 

Brussels, Brussels beer tasting 

- Mipim: VIP bar & terrace run by our teams 
presenting a.o. Brussels craft beers and 
Opening night with Brussels touch catering

- Trade fairs: tastings of Brussels beers and 

frites 'made in Brussels

- Workshops/networking events abroad: e.g. 

chocolate and Brussels craft beer tasting 
workshop

...

CIRCULAR ECONOMY

20
PROFIT
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We suggest sustainable choices 

for group activities (see new 

green & sustainable column in the 

‘Let’s meet’ brochure on our 

website)

FAMTRIP

21

PROFIT
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This year we have invited the Federations

to accompany us free of charge on 
the visit.brussels stand.

- to ensure the representationof the 

different sectors and

- to reinforce the attractiveness of Brussels 
during fairs and exhibitions abroad,

PRESENCE OF SECTOR 
FEDERATIONS/REPRESEN-
TATIVES AT EVENTS
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Our commercial action plan is build up in 

full co-creationwith the touristic sector of 
Brussels :

- Regular feed-back of partners (after
events or during partners meeting)  
during the year

- Meeting with partners of the touristic

sector in June 2022 : presentationof the 
suggested actions and feed back of our
partners

- June-July-August : take into account the 

different remarks & suggestions, check 
feasability and strategic goals of the 
Brussels-Capital Region

- September : Presentation of the action 
plan 

COMMERCIAL ACTION 
PLAN

24
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5.Co-creation: This award recognises the 

best collaborative initiative between 

partners.

Example: actions organised by several 

museums, integration of concepts or works 

from other museums, creation of joint 

products between several local companies 

to support the sector, etc. 

CO-CREATION 
CATEGORY IN THE
VISIT.BRUSSELS 
AWARDS
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