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• 16 to 19 February 2023

• 26 installations along 3 routes (including the 

new, Schaerbeek route)

• 7 museums participated in the Nocturnes late-

evening openings

• Some thirty partners including Schaerbeek, 

Sibelga, the MIM, the Art & History Museum, the 

Museum of Natural Sciences, the Beer Museum, 

urban.brussels, BOZAR, Reset Immersive, 

Erasmus Hogeschool, ENSAV La Cambre, 

parking.brussels, Schaerbeek catering 

companies…

• Promotion of the Art Nouveau theme via light 

artworks, exhibition spaces, the illumination of 

heritage sites…

• New: 

• Live performances (dance, live painting…)

• The Guinguette Bright Bar

• Making the ROYAL route accessible

BRIGHT FESTIVAL 2023
In a few words
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A ttendance is  es tim ated based on m easurem ents  of transactions  on 

the P rox im us  netw ork. T hes e measurem ents  are then extrapolated 

according to various  dem ographic  factors  ( com pos ition  of the 

B elgian  popu lation) . T he extrapolation  als o takes  into account 

technical factors , s uch  as  P rox im us ' m arket s hare.



NUMBER OF VISITORS – 365,680*

*P rox im us  ne com pte pas  les  enfants  s ans  téléphone ni les  riverains

The Bright Brussels route (zone defined above) was studied from 18:00 to 

midnight from Thursday 16 February to Sunday 19 February 2023.



NUMBER OF VISITORS – 365,680*
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Bright 2023 Royal Europe Schaerbeek Total

16 Feb 35,308 18,035 10,510 63,853

17 Feb 47,427 20,655 13,611 81,693

18 Feb 71,564 25,606 16,939 114,109

19 Feb 64,239 27,018 14,768 106,025

Total 218,538 91,314 55,828 365,680

*P rox im us  does n 't inc lude ch ildren w ithout telephones  or local res idents  in  its  s tatis tic s
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BELGIAN VISITOR PROFILES

*P rox im us  does n 't inc lude ch ildren w ithout telephones  or local res idents  in  its  s tatis tic s
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INTERNATIONAL VISITOR PROFILES

France 17,001
Spain 9,665
Italy 9,437

Germany 5,287

United Kingdom 5,180

Netherlands 4,376
Portugal 3,557

United States 2,414

Greece 2,396
Others 26,107
Total 85,420



VISITOR SATISFACTION SURVEY
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SATISFACTION SURVEY

We commissioned Top Level Services (TLS) to deploy investigators to the site to obtain the information we 

required. 

o Face-to-face survey during the event

o 6 trilingual (FR-NL-EN) surveyors with tablets

o 2 surveyors in the Royal Quarter + 2 in the European Quarter + 2 in Schaerbeek

o Location of the surveyors: 

Albertine (at the bottom of the Mont des Arts), Boulevard de l'Impératrice (close to the food

trucks), 

Cinquantenaire Park, Leopold Park, 

Plaine Brusilia, Saint Servais church

o Presents at the following times: Friday 17/02, Saturday 18/02, Sunday 13/02 from 19:00 to 22:00.



SATISFACTION SURVEY

525

respondents

53% of our survey respondents were aged between 18 and 34. 

Overall, we have relatively few senior respondents each time. 



OVERVIEW OF THE SURVEY RESULTS

Average 

recommendation

8,27
Social networks are the primary 

means of finding out about the 

event, followed by word of 

mouth and the Internet. Many 

respondents found out about the 

event from posters/signs in 

streets/public places.

Mostly from the City of 

Brussels (PC:1000)
47% first time 

attending
32% 

As a couple 

25% with

friends 14 % alone 20% as a family

25%

by car
18% by 

metro

19% by bus, 

tram 

(overground 

transport links)

22% on 

foot

How did they get there?

With whom?

Sources of information and recommendations?

Who participated?

vs 2022 (-4.p)

vs 2021 (+7.p) 1 3 4 5 6 7 8 9 10

0% 0% 1% 2% 4% 15% 35% 20% 22%

On a scale of 1 to 10, would you recommend 

the Bright Festival experience to friends and 

family?

Source: enquête Marketing Strategy 

https://forms.office.com/Pages/AnalysisPage.aspx?AnalyzerToken=rPxBOVsY9QMuRUOzC1Irh50OyR6fuoiA&id=pjQIRuhiukOpRJ4LnwNP_LsaXGmFh7NFsJ8bv56_gtlUQVBYSEdNQ0hBQjdMMFZSREJYTldUOVozQyQlQCN0PWcu
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INTERNATIONAL CAMPAIGN (FR/DE) 

Budget: €50k (€25k for FR and €25k for DE)

Timing:

Launch 21/11/22

End 19/02/23

Media: META, DOOH, IAB, podcast

NATIONAL CAMPAIGN (BE) 

Budget: €45k

Timing: 

Launch 16/ 01/ 23

End 19/02/23

Media: META, DOOH, Print, Media deals

→ Split: 

Digital: Meta (€8k)

Media deals: (€15k)

Affichages: €22,700

• Candelabre banners (100 banners – 18 days) 

• DOOH (BXL + big cities in Flanders and Wallonia – 3 

weeks)

• Metro

• Indoor (Bxl: 75 A2 - 1 month)

• Outdoor (Bxl: 30 x 120,160 – 15 days)

• Restaurants indoor (400 x A0 – 1 month) 



2023 CAMPAIGN – MEDIA DEALS

IPM (La libre + Moustique: editorial/digital)
Digital: Mailing + Banners + competition + Social media content

Bruzz
Print: ½ Page on 08/2 + Bruzz select 1 page
Digital: banners from 6 to 19/02
Radio: 13 to 19/02 - 3 spot adverts per day

Vice
Digital: Tiktok from 9 to 19/02

RTBF
Radio: Spot adverts on Tipik & Vivacité from 7 to 19/02

DPG Média
Digital: banners from 09 to 19/02 on De Morgen



SOCIAL MEDIA – ORGANIC CONTENT

@vis it.brus s els  - 1 6/01  - 1 9/02

→ Much higher-than-average rate of engagement (likes 

and comments) across all channels:

• Ins tagram  v is it.brus s els : 1 .54% ( general average 0.67%)

• Ins tagram  agenda: 3.38% ( general average 0.67%)

• Facebook v is it.brus s els : 0.35% ( general average 0.07%)

• Facebook P os t agenda: 0.23% ( general average 0.07%)
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