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• Client Experience: visitor services, b2b 
events, b2c events

• Strategy & International: industry
coordination, MICE/associations, film 
commission, international development, 
marketing strategy

• Finance & Operating: accountancy, income
services, internal services

• Media: communication, editorial services, 
studio

Strategy 
& International

Client
Experience

Finance & 
Operating Media

General
Mgmt



• Communication: paid communication 
campaigns, influencer marketing, digital marketing 
& statistics, briefings for Studio and Editorial 
Services

• Studio: graphic design, imagery, video, visual
identity, photo database…

• Editorial Services: 
• web articles (content + online editing), social media 

content, mailings, newsletters, translations, editorial
style guide, brochures & maps,…

• International and national press, press trips…

Media



NEWSLETTERS

• Automised newsletters: exhibitions, concerts, 
theatre,…

• Culture and City Life (57,469 contacts)

• Expats (7898 contacts)

• Meetings & Events (MICE) (4049 contacts)

• Associations (1263 contacts)

• Schools (472 contacts)

• Europe Direct (421 contacts)



SOCIAL MEDIA

- Instagram (145k), Facebook (450k), YouTube (18k), 
Twitter (80k), LinkedIn (11k), TikTok (new)

- Influencers (e.g. Bruno Maltor , Anushka Sharma )

- Paid campaigns vs Organic content (articles, events, 
top topicals, news, UGC)

- Text, images, video/reel, animations /infographics

- Community management: most important part 
(moderation, service,…)

- Analysis: reach & engagement rate! 



WEB PORTAL
Visitors – Professionals – Press



@visitbrussels

visit.brussels asbl/vzw
rue Royale 2-4 Koningsstraat
1000 Brussels 

https://visit.brussels


	Slide 1
	Slide 2
	Slide 3
	Slide 4: newsletters
	Slide 5: SOCIAL MEDIA
	Slide 6: Web portal
	Slide 7

