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Breaking silos for better integration
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Strategic Platform:



BRAND VALUES:

Brussels is a city with a different point of view. And in an age of independence and fluidity, where #nofilter wins 
over picture perfect, Brussels offers an authentic, approachable attitude to life. 

Brussels attracts the independent thinkers and the non-conformists. We always have. Ours is a history of 
artists, originals and innovators who choose their own path and stick to their vision. 

Brusselers cultivate a soil rich in people, diversity and perspective to grow their ideas and shape what’s next. 
They’re optimists who embrace the chaos. They and their city are proudly, perfectly imperfect  Brusselers, 

Bruxellois, Brusselaars together. They dare to be themselves.

Authentic
Welcoming

Diverse

Experimental
Nonconformist

Playful

Inclusive
Conviviality

Non-hierarchical



Strategic Platform: Creative Platform:



Example still frames from Lyon & Barcelona’s promotional films
showing how generic city promotion tends to get
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Red
Marketing colors like red can capture attention. 

The red color meaning is associated with 
excitement, passion, danger, energy, and action.

Blue
Stability, harmony, peace, calm and 

trust are just some of the feelings your 
customer may feel about a blue brand.

Green
Growth, fertility, health, and 

generosity are some of the positive 
color meanings for the color.



*UK, Netherlands, Germany, Italy, 
Spain, France, Belgium 



67%

Average respondents had a 
favorable impression 

(rated 6 & above out of 10) 

Average respondents had a 
less favourable impression 
(rated 3 & below out of 10)

5.6%

Representation across Student, 
Self-employed/freelance, Salaried 
employee/worker, Business 
owner/employer, Retired, 
Unemployed, Other
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A strong logotype with a filled in ‘U’ which can 
be used to house imagery.



Add yourself to Brussels.

















MARCH — JUNE 2023 JAN 2023 — ONGOING JAN 2023 — ONGOING







International academic
talent recruitment campaign

Update marketing strategy 
& collaterals for the

Expat Welcome Desk

Align Brussels days
messaging with the 
international brand

Develop Brussels photo book


