- 3 i Y - ¥ N\

¥ M HH

1
DESTINATID

Q@i 00

BRUSSELS’ IDENTITY: SPEAK WITH ONE VOICE e

VISIt brussels <»

28/09/2023



BUILDING A STRONG
IMAGE FOR BRUSSELS

A long-term collaborative project

« BRUSSELS brand has revealed a set of
shared and consistent values

« Data-driven and collaborative process

» Studies, research, workshops...




VALUES: HOW TO SPEAK OF BRUSSELS?

Common and consistent for all audiences

Authentic Experimental Inclusive
Welcoming Nonconformist Convivial
Diverse Playful Non-hierarchical
Free to be yourself Free to experiment Free to connect

The importance of speaking with one voice about Brussels and delivering
the same message and values among audiences & stakeholders :

v’ Brings consistency
v' Gives more impact
v Builds a strong image throughout touchpoints & time



VISIT.BRUSSELS

IMPACT




CONTRAT DE GESTION 2023-2028

3 top priority objectives that will rule visit.brussels mission

> KPIs

% of visitors that would recommend

BUILDING A STRONG | Brussels
IDENTITY FOR BRUSSELS ‘ - Contribute to the city marketing objective

to bring Brussels to the 5" place in terms
of image

1
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Become a better “SMART” destination
and be European Capital of Smart
Tourism by 2027

PROMOTING AND CREATING A
« POSITIVE IMPACT » VISITOR ECONOMY



SOME RECENT PROJECTS THAT
REINFORCE BRUSSELS’ IMAGE

Fitting Brussels values and identity

« BRUSSELS House in Milan & Barcelona
* Art Nouveau 2023

« EAT Festival 2023

« The Association Place




BRUSSELS HOUSE

Milan / Barcelona
hub.brussels and visit.brussels

BRWSSELS '
HOUSE < BARCELONA

Brussels House in Barcelona:

After the 1st Brussels House in Milano open since
February 2023, another one has opened in Barcelona
In September 2023, integrating BRUSSELS branding
and DNA.

The mission of the Brussels House is to showcase
Brussels' expertise. It is an economic, tourist, artistic
and cultural springboard.




CAPITAL OF
ART NOUVEAU
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ART NOUVEAU 2023 = o
CAMPAIGN > =

Regardez Bruxelles
Towards a national and international audience autour de vous. Re_ga rdez est une oeuvre
Ouvrez les yeux. mieux. Art nouveau.
v U

Découvrez la beauté cachée En 2023,
A national & international campaign to promote Baias e U oo At o N s e
the master pieces and programme of the i
celebration of 130 years of Art Nouveau Year in
Brussels

The campaign uses a playful, welcoming tone,
giving to it a convivial and open-minded angle. It
enhances the diversity and authenticity of Art
Nouveau in Brussels.




EAT
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@TITULUSPICTUS

#EATFESTIVALBRUSSELS

DoV
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#EATFESTIVALBRUSSELS
www.eatfestival.brussels

DoV

Achille + Albert + Beiruti + Bouillon Bruxelles + Cantina
Valentina + CiPiaCe + Fernand Obb Delicatessen +
Frank x Francine + Ginkgo + Glola + IKI + Ivresse +
Julien Hazard Affineur + KLOK + Ma Jolie + Mission
Masala - Bombay BBQ + Racines + SERRA + Titulus +
Vincent Denis Dessert Bar + Achille + Albert + Beirutl
+Bouillon Bruxelles + Cokoa + Entropy + Fernand Obb
Delicatessen + Ginkgo + Gus + Ivresse + Kamoun +
Kitchon 151 + KLOK + Ma Jolie + Mission Masala -
Bombay BBQ + Refresh Brussels + Soeurs + The 1040
+ Titulus + Tope + Fernand Obb Delicatessen + Frank
x Francine + Gioia + Gus + IKI + Ivresse + Jacques le
fromager + Kamoun + Kitchen 151 + La Bonne Chére
+La Fruitiére + Les Caves d’Alex + Miss Rose + Old Boy
+ Patisserie - Chocolaterie Yasushi Sasaki + Refresh
Brussels + Restaurant Le Tournant + Riccio Capriccio |
+ Smala + Vincent Denis Dessert Bar + 65 dogrés +
Anju + Barge + Brian Joyeux + Chez Luma + CiPiaCe + r
Fernand Obb Delicatessen + Frank x Francine + From
Comptoir + Hermine Patisserie + La Bonne Chére +
La Canne en Ville + Le Rossini + Old Boy + San Sablon
+ SERRA + Smala + Tatar + VerTige + Yoka Tomo
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#EATFESTIVALBRUSSELS

www.eatfestival.brussels

Bepmmeons, @) (3 IESOR IEEEE' TIOWK  TowRsTAXs  BRUZZ
BORDERUK |75 3 = i | O SR T A ot Ly



THE ASSOCIATION PLACE

Key place dedicated solely to the international & European associations
community

PURPOSE:

To welcome and accelerate the growth of the Association
community by providing valuable support, facilitating new
connections, and leveraging our network:

First stop shop — Networking - Meeting place - Events’
programme - Co-working

To facilitate their access to the players in the European Quarter
and in Brussels

A UNIQUE PLACE:

Located in the heart of the European Quarter

Distinct from traditional venues or clubs, It is a shelter, safe and
neutral

Unique, authentic, less coded and inviting setting for the
community - both Brussels-based and visiting - to come together \
Lounge, welcome area, 3 meeting spaces fully equipped & a co-
working space

A showcase for the Brussels-Capital Region




FINLAND:

HAPPINESS
MASTERCLASS
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